Harvard's Investment Policy with Regard to Tobacco

In 1990 the University completed sales of its stock in a number of companies in the tobacco
industry and adopted a policy prohibiting the future purchase of stock in companies producing significant
quantities of cigarettes or other tobacco products. These actions followed extensive consideration by both
of Harvard's Committees on Shareholder Responsibility of the issues associated with direct investment in
the tobacco industry. In 1988 at the urging of the ACSR, the CCSR wrote to portfolio companies in the
tobacco industry, asking them to address the ethical responsibilities associated with tobacco sales in
developing countries and to provide information on their policies for informing consumers of tobacco-use
risks in nations having minimal governmental regulations concerning smoking health risks. In some cases
this information was not forthcoming; in others the firms had made considered decisions not to follow the
World Health Organization code for tobacco marketing or contested the evidence linking tobacco use
with disease. In September of 1989 after reviewing this correspondence, the University reached the
decision to sell its holdings in the stock of several companies involved in the manufacture of cigarettes
and other tobacco products. This decision was motivated by the University's belief that in this case it
would be unable, as a continuing shareholder, to influence the policy of the companies in regard to the
marketing practices mentioned above, and by the desire not to be associated as a shareholder with
companies engaged in significant sales of products that create a substantial and unjustified risk of harm to
human health. The sale of stock was completed early in 1990, and later in the year the ACSR encouraged
the University to adopt a formal policy precluding any future purchase of such stock. The Corporation
subsequently adopted a policy prohibiting the purchase of stock in companies producing significant

guantities of cigarettes or other tobacco products.



